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Introduction 

The digital age has made us all publishers. The ease and availability of everyone on the planet to 

share their thoughts and ideas with the rest of the world has never been cheaper or more 

powerful. And the availability of information that once took years to access now appears at the 

speed of a Google search. But there is a down side. 

The drawback to the digital age is that everything that is published can now stick around for 

years to come and anyone can access it fairly easily. Not only will your brilliant blog be 

searchable around the globe instantly but that picture your buddy took of you doing a keg stand 

in college will now live on the web forever. Your blog may push you toward greatness, but that 

picture could also keep you from getting a job interview or building the type of reputation you 

want to build for yourself in this increasingly competitive and connected world. 

That’s why we all need to be aware of our online reputation, not only as individuals, but as 

businesses and organizations as well. And it’s important for all of us to monitor and cultivate the 

kind of online reputation we want to project to the world. For example, have you Googled 

yourself or your company recently? A search engine results page could be the first impression a 

potential employer or prospective customer has of you or your company. 

How does the page look? What does it contain? Maybe it’s a link to your Facebook page or 

Twitter profile. Maybe it’s some positive press your company received. Maybe it’s a blog post 

from a disgruntled employee or a risqué Flickr photo of you at the beach. Is that the kind of 

image you want to show the world? 

Being conscious of our online reputation and knowing how to protect ourselves against 

damaging information showing up in the search results helps us control the image we project to 

the world and puts our best foot forward. 

That’s why we’ve compiled this collection of our best and most helpful reputation management 

articles—to give you or your organization insight and control over your online reputation. In the 

following chapters you’ll find sections on corporate reputation management, tips for using social 

media to create a positive online reputation, the dos and don’ts of reputation management, and 

more. 

Today is the day you start caring about your online reputation. Own your reputation, improve it, 

and you’ll be taking the first step toward an online reputation you can be proud of. 
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Tracking Your Online Reputation 

How can you control your online reputation, if you don’t even know how and when you name is 

being used on the web? One of the first steps to controlling your online reputation is 

understanding why it’s important to track your reputation and knowing what tools you can use to 

help you monitor the web for reputation. 

Virtual Rebellion and the Importance of Monitoring Your Online Reputation 

The internet is kind of like a Mad Max movie. It’s a wasteland where you can do pretty much 

whatever you want, be whoever you want to be, and do it all anonymously with virtually no 

sense of responsibility—giving you almost absolute freedom. And if you know a little HTML 

and some good SEO, you can bend the internet to your will. 

On the one hand, this is great news for corporations. If you have enough money, you can hire the 

right people to get your company to the top of the search results and be extremely successful. On 

the other hand, it’s much easier for employees with a grudge or ne’er-do-wells who have a stake 

in making your company fail to attack you online and ruin your reputation, hurting your 

business. 

Mad Max of the Internet 

This anonymous wasteland of the internet allows for disgruntled former (or current) employees 

and customers to band together and create harmful online material that may defame or blatantly 

spread lies about your company’s service and intentions. 

For example, let’s say you have a number of independent branches around the world, or maybe 

you have a few thousand independent marketers working out of their own homes. If one of these 

employees becomes disenfranchised (through no fault of your company’s) they may decide to 

strike back through a series of defaming, anonymous blog posts. Although this may only be one 

person, when other current or former independent marketers come across the remarks, they may 

be encouraged to comment or create their own anonymous blog posts about your company. 

In essence, the internet makes it much easier for people with a grudge, compelled by their own 

misplaced sense of failure, to band together and create a virtual rebellion against your company. 

But just like in “The Road Warrior,” you can be like Mad Max and devise a plan to get these 

outlaws off your back. 
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Monitor and Defuse 

Far too many companies these days don’t feel that it is worth their time and effort to monitor 

their online reputation. So what if a failed salesman wants to complain about the company on 

their personal blog? But these little fires can rage into infernos if not taken care of immediately 

and in the right way. 

First of all, you need to monitor the internet for mentions of your name, brand, and company. It 

might even be worth it to monitor mentions of your senior executive team. Then when you see a 

problem arise—be it a disgruntled employee or unhappy customer—you can easily become 

aware of the situation, offer your assistance, and help defuse the situation as quickly as possible. 

In some instances, you may not be able to defuse the situation or have offensive material 

removed. But this is why it is important to turn to professional online reputation experts who will 

make sure bad information doesn’t rise to the top of a search for your company name and turn 

away potential customers. 

A Land Without Borders 

The internet is a land without borders or entry requirements, a type of digital apocalyptic 

wasteland, where lawless individuals can attack you and your company at will. But if you have a 

plan in place, and can use the expertise of reputation experts, you’ll have a much better chance of 

coming out unscathed. 

Track Your Reputation: 3 Tools for Reputation Management Online 

Reputation management isn’t just about creating a great Google results page for your brand 

name. Although that’s a lot of it, it’s also very important to monitor what people are saying about 

your company online. Since virtually all of today’s information flows through the internet, and it 

has become the most widely used platform for sharing information globally, if anyone says 

anything about your company through a blog, social networking site, or any media outlet, you’ll 

eventually be able to find it on the internet. 

And you need to know what people are saying about you as quickly as possible. Because 

information travels so fast in today’s world, you don’t have the luxury of waiting around until a 

bad review comes to you; you need to find bad reviews and negative mentions of your company 

as soon as possible. If you can jump on a problem quickly, the more time you’ll have to quell the 
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situation or adjust your reputation management strategy accordingly. So it’s vitally important to 

the future of your company that you monitor the web for any mention of your brand (both good 

and bad), so you can use that information to improve your search rankings and keep your online 

reputation spotless. 

3 Tools 

Here are a few tools you can use as part of your reputation management strategy to monitor the 

internet and be alerted to mentions of your company as soon as possible: 

1) Google Alerts 

First and foremost, you need to understand and use Google Alerts. Google Alerts is a free tool 

you can customize to quickly discover when new instances of your company name appear on the 

internet. Once you have a Google account, you can go to www.google.com/alerts and set up a 

keyword you would like to get alerts for. Primarily, this should be the name of your company or 

brand. Then you can customize your alerts to fit the frequency and amount of information you 

want to be alerted to. 

Google Alerts are sent to your email inbox when Google detects a new instance of your company 

name, along with a link to the webpage where your company is mentioned. Once you have that 

information, you can use it to quell any potential PR and reputation issues or adjust your online 

reputation management strategy to account for the latest mention of your company. 

2) Google Webmaster Tools and Analytics 

Another way to track mentions of your company name and links to your company website is to 

use Google Webmaster Tools and Google Analytics. Both of these tools are free and allow you 

to look at your company website in different ways online. First, you can use Google analytics to 

monitor the traffic to your site. Drill down in the analytics to find out where your site traffic is 

coming from and use that information to track down links to your site, so you can evaluate the 

content of the site and incorporate it into your reputation management efforts. 

Webmaster Tools has similar functionality and will show you the names of third-party websites 

that link to your company website. Links to your website can have both good and bad contexts, 

so it’s important to know who is linking to you and how they are linking to your website. 

3) Twitter 
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Another way to track mentions of your name online is through Twitter. The social media space is 

quickly becoming an area that needs to be closely monitored by all businesses that care about 

their reputation, and Twitter offers an automated way to find mentions of your company name on 

their service. Both through the Twitter website and 3rd party applications, you can set up a 

keywords search that will constantly search the Twittersphere for mentions of your company or 

brand and filter them into one neat list. As long as you are checking the feed from time to time, 

you’ll stay on top of any mentions of your company name and be able to respond, either with a 

thank you or with follow-up questions to help resolve confusion or misunderstandings about 

your company. 

Monitor and Manage 

Reputation management is more than just tracking down links. It’s about monitoring your actual 

reputation and the way people feel about your company. If you are able to efficiently monitor the 

web for instances of your company name, you’ll better be able to respond to complaints and 

criticism as well as build a better reputation management strategy overall. 
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Individual Reputation Management 

Online reputation management isn’t just for companies; it’s for individuals as well. It doesn’t 

matter if you are a senior executive at a Fortune 500 company, a college student, or just want to 

build a name for yourself on the web. Gaining a grasp of how to control your online reputation 

can help you avoid a reputation crisis. 

Looking to the Future: Reputation Management for the Corporate Professional 

Today, most professionals will not only switch jobs and companies up to 10 times in their 

working career, but they’ll most likely switch professions a number of times before they retire. 

The days when you could get a job at a company and stay there for 20 years are pretty much 

over. Today’s workforce is more mobile and more open to changing job titles, duties, and 

companies to fit their lifestyle and life goals. 

Because you’ll most likely be changing jobs a number of times over the next 20 years, the 

reputation you build at a single company won’t be worth much as you look for other 

opportunities—or if other opportunities come looking for you. That’s why it’s important to start 

cultivating a great online reputation now, so you can be ready for the future. Solid reputation 

management starts with you, and here are a few things to keep in mind that will help you boost 

your reputation and look toward the future. 

1) Claim your profiles and domains now 

Don’t wait until you build up a reputation to claim your social profiles and personalized domain 

names. Do it now. (For example, a great place to do this is KnowEm.) By the time you have a 

name that’s worth something, someone else may have already snagged your usernames and 

URLs. For example, create a Facebook profile (and maybe even a “fan” page) for yourself, as 

well as Twitter profiles, LinkedIn profiles, and more. Not only will you own those personalized 

accounts so no one else can grab them, but they tend to do very well in the SERPs, letting people 

who are searching for you online find you easily. 

2) Watch what you say 

Before the digital age, you were allowed a certain leeway in your public discourse. Even if you 

said or wrote something stupid, chances are that those statements would be hard to find by 

potential employers and no one would really go looking for them anyway. However, today 
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everything you write or publish on the web stays there. Forever. And not only your statements, 

but the statement of people who might write about you. Keep things clean and professional, and 

you won’t have to deal with damaging comments later on. 

3) Give stuff away 

Part of building a good reputation online is creating a network of positive online references to 

you and your work. In this vein, find blogs that pertain to your profession and interests and write 

posts for them. Offer to give them interviews, data, graphics, and more. When people search for 

you online and see that you’ve given content to others and have been mentioned in a number of 

places on the web, they’ll get the impression that you are someone worth doing business with. 

4) Contribute 

Not only should you get yourself mentioned on blogs and other websites, but you should 

contribute to the discussion. Find places online where other professionals like you hang out and 

join them. LinkedIn groups are an excellent way to find other like-minded professionals. Join 

forums, groups, and social networks that pertain to your personal goals and ask questions, give 

answers, point group members to great resources, and more. When you can build a positive 

reputation within these circles, you’ll build a positive reputation online in general. 

5) Get listed 

There are plenty of directories and lists out there that you can contribute to. Find directories that 

list movers and shakers within your field and ask to be included. (Of course it helps if you’ve 

already done many of the things listed above.) 

6) Be vigilant 

Lastly, be vigilant of your online reputation. There are a few free tools that you can use, like 

Google Alerts, that will notify you when your name is mentioned online. When you see these 

alerts, check out the reference and thank the person or organization for mentioning you. If the 

mention was not positive, work with the individual to resolve any problems that may have 

occurred. If you can fix these little problems now, you won’t have to face them in the future 

when someone important is searching for you online. 
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5 Reputation Management Tips for Your Personal Brand 

There was once a time when your real-world self and your online persona could be completely 

different. You could be Dr. Jekyll, the mild-mannered and thoughtful, to your co-workers and 

friends, and then go home at night and be Mr. Hyde, the snarky and somewhat raunchy celebrity 

blogger. Today, as our digital and real-world lives come closer together, thanks to Facebook, 

Twitter, LinkedIn, YouTube, and more, it’s harder to be two different people. And it’s time to 

start thinking about how to manage your reputation, both online and off. 

Although you might not think about it, you have a personal brand. And if you are trying to sell 

yourself to potential employers, clients, or an online community, you need to be recognizable 

and accessible across multiple platforms. All it takes is for one person to bad-mouth you online 

(or someone who shares your name to do something foolish) and anyone searching for you could 

get the wrong impression. In essence, you need to take control of your personal brand before 

someone else does. 

1) Form Your Strategy 

Before your take control of your personal brand, you have to decide how you want to brand 

yourself. Think about what you do, what you want to be known for, what kind of people you 

want to appeal to, and your overall personal and professional goals. Do you want to be Jekyll or 

Hyde? When you figure out these aspects, it will be much easier to create your social media 

profiles, personal websites, and personal brand image overall 

2) Create a Hub 

With so many options available, it can be easy to get lost in a sea of tweets, posts, updates, and 

RSS feeds. So you need to create a personal hub that can be your home base, a place that all the 

rest of your posts, tweets, and other messaging can originate from. A good place to start 

is About.me, where you can create a splash page for yourself that includes a brief description of 

who you are and what you are about, along with a picture, and links to your other social media 

accounts and websites. 

Another great place to start is with a personally branded website or blog where you can post 

information about yourself as well as content about what you do and your ongoing relationship 

with the community you are a part of. 



 14 

3) Social Media is Only a Publisher 

Once you’ve established your hub, then you can use your social media profiles as publishing 

arms to help you share the content from your hub to your friends, followers, and business 

associates. Tools like Tweetdeck, Seesmic, and any number of WordPress plugins can help you 

keep your posts and updates consistent across various social media platforms. 

4) Define Your Boundaries 

In today’s “share everything” culture, it can be easy to get caught up in the social media sharing 

cycle, feeling like you need to post a new item every 10 minutes. So, before you start, sit down 

and define where your online persona will end and where your real life will begin. In other 

words, set some privacy boundaries so you don’t overshare. Will you talk about your family? 

Will you share your location? Do you want to keep it strictly professional? The answers to these 

questions are up to you and will rely heavily on your individual goals and the persona you want 

to create. 

5) Stay Focused 

When you are trying to take hold of your online reputation management, one of the worst things 

you can do is present a myriad of different personas through various sites and social media 

platforms. One of the keys to building and maintaining a personal brand is to stay focused and be 

consistent. Set boundaries and goals, and stick to them. If you feel like you need to change the 

way you are presenting yourself, define a new strategy and set new goals before you start to 

wander. When you are consistent and focused, you’ll create a sense of confidence and build a 

good reputation that can easily be found by anyone. 

If you want to take control of your online reputation, and stop playing Jekyll and Hyde, start 

today by defining a strategy, creating a hub, and focusing on your objectives to create a good 

reputation for yourself. 
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4 Reputation Management Tips for Millennials 

The US population ebbs and flows just like the ocean. After WWII there was the baby boom, 

when the US saw the highest birth rate it had seen since it’s founding. Since then, we’ve seen 

Generation X and the Millenials (Generation Y). The Baby Boomers are getting older now, and 

they are settling down, retiring, and becoming empty nesters. The Gen Xers are in their mid 30s 

to late 40s—in the middle of their careers—but the Millenials are just getting started. And 

growing up in the internet age, surrounded by technology and endless accessibility to data, has 

given them a different perspective on information sharing and personal reputation, a perspective 

not shared by older generations. 

Boomers aren’t interested in learning new technologies unless it helps them build and maintain 

replationships with their children and grandchildren. And Gen Xers are pretty tech savvy, but 

they understand that technology is simply a tool and a proxy for interpersonal relationships. 

Millennials, on the other hand, have grown up sharing all types of personal information online 

through social networks, blogs, and more. 

Where Boomers aren’t concerned about online reputation, and Gen Xers are aware of how 

damaging it can be. Most Millennials have yet to face the consequences of bad reputation 

management. And for a generation that has shared so much online, that’s a problem. 

However as they leave college and enter the workforce, the problems of sharing anything and 

everything online will start to become apparent. Not only are prospective employers cruising 

social networks to check out job applicants, but being easily found online is quickly becoming a 

mark of prestige. As a result, negative and embarrassing online content is a bigger liability now 

than it has ever been in the history of our culture, and a lack of being easily found can be a sign 

of lack of experience and engagement. 

So it is now the tricky job of Millennials to walk a fine line between sharing too much 

information and sharing just enough content online to build a positive reputation. Millennials 

have to be vigilant reputation managers like no other generation has been. But they can get 

things straight and cultivate a positive online reputation if they start early and follow a few basic 

principles. 

1) Be mindful 
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First and foremost, Millennials need to be aware that what they do and say online matters. In 

high school it’s easy to think, “I can do and say what I want; no one cares.” But you have to keep 

in mind that the thing you didn’t think was important four years ago is still there, and people you 

want to impress can find it easier than you think. So the first step in cultivating a positive 

personal reputation management strategy is to only post positive content to social networks and 

blogs. Don’t post embarrassing information or (heaven forbid) brag about doing something 

illegal or unethical. 

2) Get a head start 

Because most Millennials are not concerned about reputation management, those that recognize 

its importance have a fantastic opportunity in front of them. Grab up as many personalized online 

properties as you can while you’re young. And hang onto them. For example, personalized social 

profiles, name-specific domains, and more. You may not need to use them now, but one day they 

will come in handy. And you want to grab them before someone else does. 

3) Create 

One of the best things you can do to cultivate a positive online reputation is to create content. 

That is, start a blog, curate content through your social networks, and become an influencer 

online. Even though you may still be young, start building a professional profile now. Colleges 

and future employers will be impressed with the work you’ve done so early in life, and you’ll be 

a shoo-in compared with applicants who aren’t aware of their online reputation at all. 

4) Take care 

As you look toward the future, think about reputation management as you go about your digital 

life. Look toward the future with the goal of being easily found online (for positive reasons) and 

work toward it. If you don’t take control of your online reputation, then your carelessness will. 

Stay on top of new technology and new platforms as they arise so you can always be ahead of 

the reputation management game. 
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Corporate Online Reputation Management 

Large companies are one of the biggest targets for online slander, “scam reports,” and 

misleading reviews and information. But a few bad reviews or even an online slander campaign 

don’t have to turn into a crisis if you can manage it the right way. Set clear goals, start building 

your reputation before a crisis hits, and monitor the web for small fires that you can put out 

quickly, and you’ll be in constant control of your corporate image online. 

Leveraging Your Organization to Improve Your Online Reputation 

When it all comes down to it, a good portion of online reputation management is about search 

engine optimization. That is, you need to clear the front page of a Google search of all negative 

content and let the positive information and links about your company shine. Professional online 

reputation management companies do this all the time, but it can also be very labor intensive and 

can be a slow process. But you can help your online reputation management company succeed 

faster by leveraging the people in your organization. 

You have a whole company at your disposal, and you can use them to help you do better in the 

search results, by encouraging them to participate in certain activities that will help positive 

information about your site rank higher, pushing negative information lower. Here are a few 

ideas you might want to try. 

1) Leverage blogs 

If you are a large company, or have a large independent marketing workforce, chances are that a 

number of your employees or marketers have blogs. Each one of those blogs is a potential online 

advocate for your company. Not only can employee blogs be used to post positive information 

about your company, but they can easily create links to your company site (or other favorable 

sites) that can help boost your search engine rankings. 

For example, create a company website “badge” and offer it to your employees or marketers. 

They can easily download or copy the badge from your company site and place it on their own. 

This act creates pride in the company on the part of those who put the badge on their site, it’s 

free advertising, and it links back to your site, boosting your page rank (or the rank of any page 

you want the badge to link to). 
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You could also offer contests for the best and most creative company testimonial posted on a 

personal blog, or run other contests that encourage members of your organization to post positive 

information about your company on their personal websites. 

2) Social Media 

Social factors, like sharing links on Facebook and Twitter, is now an important aspect of online 

reputation management as well. If you don’t already have a social media strategy, create one. 

Then encourage the members of your organization to follow or join you. 

Again, you can incentivize your employees to share links to your company by holding contents 

or running specials that are only open to those who are followers or who share certain links. It’s 

a great way to boost company morale and create a myriad of links to websites you want to 

perform well at the same time. 

3) Reviews 

There are a bunch of “scam report” and review sites out there dominated by negative content—

the kind of thing you don’t want to see in a Google search for your company name. But you can 

turn that paradigm on its head by encouraging employees to seek out and create reviews of your 

company. In fact, jump the gun on those “scam report” sites, by asking employees to fill out 

positive reviews on the site before anything negative “scam reports” see the light of day. You 

can always turn these assignments into games or contests as well in order to encourage more 

people to participate. 

Reputation Management is a Group Activity 

Online reputation management doesn’t have to be the job of one person or simply the domain of 

your PR department. When you get the whole organization involved in online reputation 

management, you can build relationships, strengthen bonds, and create a positive online 

reputation for your company all at the same time. 
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3 Ways to Build Your Brand Through Reputation Management 

 

Brand building is a term thrown around at a lot of marketing firms and internet startups. But 

when was the last time you actually heard someone define “brand building” in a real, tangible 

way? What does it really mean? 

Let’s start with the meaning of “brand.” Your brand is the way people relate to your products, 

services, and company as a whole. Essentially your brand is a set of images, stories, and 

emotions that people associate with your company. Thus, your customers define your brand 

through what they say, think, and feel about your company. And you can guide the public 

perception of your company through any number of avenues, like advertising, social media, 

word-of-mouth, charity work, and more: in other words—brand building. And when it comes 

down to it, reputation management should go hand in hand with brand building because they’re 

part of the same strategy to influence people’s perception of your company for the better. 

In fact, they’re so closely related that when you are doing one, you should be doing the other at 

the same time. Take at a look at the ways that both brand building and reputation management 

share the same goals. 

1) It’s about communication 

Bad brand building is about campaigns. Good brand building is about fostering a relationship 

with your customers. And it’s the same for reputation management. The most successful brands 

build a simple and consistent image for themselves over many years; they don’t simply change 

every time a new fad comes along. The same is true for good reputation management. You have 

to stick with it and be consistent, or negative information and bad reviews will creep into your 

search results. But if you are consistent with your reputation management, you’ll be 

communicating a positive message to potential customers anytime they search for your brand 

online. 

2) Tell a story 

Great brands have great stories. And I’m not just talking about a great founding story, but a story 

people feel every time they think about your brand. For example, when you think about Nike, 

you think about winning. Winning is a story. The same should go for your reputation 
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management. When you optimize the search results for your company name, keep in mind that 

you can’t fill the page with all positive information about how great your company is. Instead, 

you have to build a story around your company by focusing on a variety of messages and 

platforms. Positive information, neutral information, press releases, news stories, videos, social 

media profiles, and more—when a potential customer searches your company online, they 

should see a variety of materials that each reveal a portion of your company story. When they see 

a variety of information and links, they’ll feel more confident about trusting you, and you’ll be 

getting your messaging to them and building your brand at the same time. 

3) Stay consistent 

Unsuccessful companies change their brand messaging every quarter. This confuses customers 

who don’t know what to think about the brand and its every-changing personality. On the other 

hand, successful companies stick with their brand image for a long time. Again, look at Nike. 

How long has their slogan been, “Just Do It”? Probably for as long as you can remember. That’s 

the kind of consistency you should be building with your reputation management strategy as 

well. Make sure that the positive and neutral information you are filling your search result page 

with is in-line with your company brand. When customers search for your company online, they 

should have the same experience they’ve had through your advertisements—even if they haven’t 

clicked through to your website yet. 

Reputation management IS building your brand. When customers search your company name 

online, they will begin to form opinions about your brand according to what they see in the 

search results. Remember, it’s the perception that your customers have of you that defines your 

brand, not necessarily your marketing efforts. So get out ahead of the pack by creating a 

reputation management strategy that connects with your customers. Because if you don’t define 

your reputation, someone else will. 
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4 Principles for Clearly Defining Your Reputation Management Goals 

It’s been said that you can define the difference between management and leadership with a 

mountain climbing expedition. The leader will sit the group down and talk about getting to the 

top of the mountain, how glorious it will be, and how we all have to work together to get there. 

On the other hand, the manager will coordinate the ropes, carabineers, and make sure everyone is 

wearing the right equipment for the trip. 

Both these jobs are essential for making it to the top of the mountain successfully, but 

sometimes, in our reputation management strategy planning, we might be too much of one or the 

other—focusing too much on what we want to achieve, without much detail as to how we’re 

going to do it, or focusing so much on the details that the overall goal is never reached. 

For that reason, it is important to define your goals clearly before creating your reputation 

management strategy. That way, everyone will be on the same page, and all your efforts will be 

focused toward a singular goal. Then you don’t lose sight of what you want to achieve and how 

you want to achieve it. 

If you want your reputation management strategy to succeed, here are four things to keep in 

mind when setting goals. 

1) Keep it Simple 

Create a defining statement that clearly summarizes your goals. But don’t make it too complex or 

include multiple sub points. A great goal statement is simple, direct, and easy to understand. In 

fact, if it takes you more than one sentence to define your reputation management goal, you 

probably ought to try again. 

For example, “To gain a majority link position in the SERPs though a variety of optimization 

and linkbuilding activities, including social profiles and business listings, focusing on positive 

outcomes, to be achieved in the first quarter of 2012,” is not the way to go. 

Something better might be: “To achieve 7 of the top 10 results for our branded search term in the 

next 6 months.” It’s direct, easy to understand, and there is no ambiguity about the goal that 

needs to be reached. 

2) Concrete 
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In the previous example, the second goal is also more concrete. It focuses on a specific number 

of results that need to be achieved and sets a specific time frame for when the goal should be 

achieved. All your reputation management goals should have a concreteness to them that makes 

them tangible and real. Without a grounding in reality that focuses on specific numbers, 

timeframes, and outcomes, you run the danger of getting lost, losing sight of your goal, and 

failing altogether. 

3) Achievable 

It can be extremely tempting to set goals that sound great on paper but won’t work in the real 

world. For example, attempting to get 20 positive articles about your company to rank for a 

branded search term in 30 days might sound ideal, but it’s probably not achievable. 

Although 20 positive links in the SERPs isn’t a bad overall goal, 30 days might be a little quick. 

And when you don’t achieve it, it can be depressing and disheartening—especially if you worked 

hard to achieve it. Set smaller goals that you can achieve on your way to your bigger goal. You’ll 

feel good about your small achievements, and they’ll all build to a bigger goal within a more 

reasonable time frame. 

4) Measurable 

Lastly, make sure you set goals that you can measure. If you don’t set measurable goals, you’ll 

never know if you’ve achieved them or not. For example a goal like, “To improve our 

company’s online reputation.” Is commendable, but how do you know when you’ve “improved” 

your company’s online reputation, when the first 5 results are positive? The first 10? 15? And 

when are you supposed to complete this goal? 

Rather, set goals that you can measure and that have deadlines. That way you can stay focused. 

And when you achieve your goal, you’ll know you’ve accomplished something, and you can 

move on to the next big milestone. 

Any Road Will Take You There 

The Cheshire Cat once told Alice, “If you don’t know where you’re going, any road will take 

you there.” With a lack of simple, concrete, achievable, and measure goals for your reputation 

management strategy, you’ll end up wandering down dark paths and dead-end roads instead of 

glorying in an improved online reputation. 
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So, as you sit down to create your reputation management strategy, take a look at your goals and 

see if you know where you’re going before you leave the path and start heading up the mountain. 
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What CEOs Need to Know About Protecting Their Company’s Online Reputation 

Here’s something that comes up in executive meetings all the time: “Why are people saying bad 

things about us online and what can we do about it?” 

This can be especially troubling to the CEO who founded the company and who has spent long 

years working hard to build the brand. You wake up one day and find some defamatory remarks 

online about your company—not constructive criticism, but outrageous accusations and almost 

slanderous comments that make your blood boil. 

Worse, the negative reviews are on websites that rank high on search engine results pages, so 

that anyone doing a search on your company will see them. And it’s not just one negative review 

site, but several, causing your online reputation to suffer. 

As a CEO, you need to be aware of your online reputation and know that you can take steps to 

manage it. You shouldn’t just leave it up to fate or luck or the hope that people won’t post 

negative comments about your company. 

Here are three steps to take to manage your company’s online reputation: 

Step 1: Accept the fact of online reviews 

Short of outright slander or libel by the reviewers or bloggers online, you really don’t have much 

legal recourse to make the negative postings go away. People have a right to complain, and these 

days it’s all too easy for unhappy customers to vent their frustrations and share their opinions 

with the whole world. 

You best reaction is to shrug your shoulders and accept them as a fact of life. No sense in letting 

them get to you—not when you have more important things to occupy your mind. And with a 

good reputation management strategy in place, you won’t have to concern yourself too much 

with the complaints and rants of a few bloggers. 

Step 2: Focus on getting positive content 

Part of online reputation management involves pushing the negative review sites off of the first 

page or two of a Google search. How? By posting positive content and getting those pages to 

rank higher than the negative sites. 
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As CEO, you can direct your marketing or PR department to make online reputation 

management part of their regular duties. That means they should always be looking for, 

gathering, or creating positive content that can be used to continually update your websites (and 

yes, you should have multiple websites for this reason). 

In addition, your customers should be encouraged to post positive comments about you. You 

might even create a website devoted to positive testimonials from happy customers. 

Step 3: Marginalize the negative content 

In the online world, your reputation is all about who owns the top 10 or 20 results in a search for 

your company name. You want that space to belong to you—or at least to be shared only by 

websites that have good things to say about you. 

If you can do that, then all the negative reviews and blog posts will be pushed off the first page 

or two of a Google search. And since hardly anyone looks past the first two pages of a search, 

those negative websites may as well not exist. 

The most straightforward way to accomplish this is by performing search engine optimization on 

the websites with positive reviews and comments to make them rank higher. 

The goal is to get all the positive sites to rank higher than the negative sites, and it can be a hard 

one to reach. But considering how important your online reputation is, achieving this goal is well 

worth the effort. 

Of course, there’s a lot more to managing your online reputation, but the above steps give you 

the basic outline of what needs to be done. Just keep in mind that these days your company’s 

online reputation is one of the most important factors in determining its success. 
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Online Reputation Management for Direct Marketers 

Direct selling companies, like Avon, Amway, Mary Kay, Nikken, and others rely on a large 

independent marketing force for their growth and success. Unfortunately, when independent 

marketers are unsuccessful in their endeavors, they can become harsh critics of their former 

business partners. And this can have huge repercussions for a direct selling company’s online 

reputation. But the independent marketing industry is just like any other business. If you can 

create a positive and effective reputation management strategy, you won’t have to lose sleep 

over negative reviews or “scam reports.” You can get back to running your business. 

 

6 Reputation Management Tips for Independent Marketers 

Independent marketing is tough, but it can be extremely rewarding for people with the right skills 

and personality. Although a lot of people look at multi-level marketing as a hard way to make 

money, taken with the right attitude, independent marketing can be an exciting challenge with 

huge payoffs. 

One of the most challenging aspects of independent marketing is getting your name out there for 

people to see and making sure that, when people search for your name online, they see 

something positive about what you are doing and understand how you can help them. 

And that’s where reputation management comes in. Not only is reputation management 

important for people who may be associated with negative information online, it’s also a way to 

create an online presence that will help you gain a better reputation in the world, allowing you to 

make more connections and grow your income. Let’s take a look at a few ways online reputation 

management can help you as an independent marketer. 

1) Go to conferences 

Not only are conferences great for meeting people, making connections, and learning about how 

to better market your product independently, they’re also a way for you to get your name on the 

internet. These conferences will often publish attendee lists online, as well as award recipients, 

speakers, and workshop moderators. When people search for you online, they’ll see that you 

were part of a conference, and that will increase your credibility and reputation. 

2) Take part in charities 
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Although a large donation might get you listed on a charity website, you probably don’t have 

large cash reserves to throw at these organizations (yet). An even better approach is to do some 

volunteer work and get yourself listed on the website as a volunteer and an important part of the 

organization. Charity work is never a bad sign to people who are searching for you. 

3) Become a sales resource 

First, you can get yourself listed in any number of sales and marketing resources. And these 

listings will show up in search results. Second, become a resource. Create a website with a blog 

where you can talk about your experience, give advice, and point others toward helpful 

resources. If you act like a professional online, people will treat you like one in real life. 

4) Make a video 

Videos tend to rank very well on Google and other search engines. The video doesn’t have to be 

long or have a $15 million budget. It just has to look professional and give great information 

about who you are and what you do. If you do it well, and add your name to the video title, there 

is a good chance it will do well in the SERPs, and you will get some great reputation benefit 

from it. 

5) Grab personal domains 

Before you get too far into your independent marketing career, make sure you snag a domain that 

reflects your name. It’s best if you can buy a domain that is an exact match for your name, like 

JoanSmith.com. But you can also try looking for alternative domain extensions, like 

JoanSmith.net, JoanSmith.org, or JoanSmith.me. Alternatively, try other variations of your name, 

like Joan-Smith.com, JSmith.com, JASmith.com (“A” standing for your middle name), 

JoanSmithSales.com, JoanSmithBrand.com, and others. Buying a domain like this and creating a 

site around it will make you easily and readily recognizable online. 

6) Be Social 

If you haven’t already registered social profiles to use professionally as an independent marketer, 

do it right now. Sites like KnowEm can be a great help to automatically register your name on 

many social sites. These profiles tend to rank very well in the SERPs, and they allow you another 

channel to build a client base and communicate with them regularly. 

 



 28 

5 Reputation Management Tips You Should Know When Starting an MLM Company 

Preserving your reputation is important for a new business, especially in an industry too often 

targeted for criticism by people ready to call “scam” at the drop of a hat. 

Since anyone can say pretty much what they want about you online, your reputation can easily 

be damaged by negative reviews and blog posts. The more negative reviews that are posted about 

your company, the more likely they are to show up near the top of a Google search. That can 

discourage prospects from doing business with you or becoming distributors. 

How can you avoid this? If you’re forming a new company, you can do a lot to make sure you 

always present a good image to people who find you through a search engine. Start out right by 

following these five tips: 

Tip #1: Be concerned about your online reputation from day one 

Even before you begin selling your first product or holding your first opportunity meetings, you 

need to start thinking about your online reputation — because this is what can determine how 

new prospects will perceive your company and how you get written up in the press. 

These days nearly everyone will do a search for your company if someone approaches them 

about you. For a younger audience, doing a Google search for any information is practically 

second nature. And since many people carry web-enabled phones, they can do a quick search 

even while a friend is talking to them about the opportunity. 

If you are not keenly aware of what someone is going to find out about you on the web, and if 

you are not constantly monitoring and managing your online reputation, you stand the chance of 

losing a lot of prospects. 

Tip #2: Know that you will eventually get complaints or criticism online 

At some point, even if you do everything right, someone is going to write a negative review or 

comment about your company online. Maybe it’s someone who just doesn’t like the idea of 

multi-level marketing or a prospect who was “pitched” a little too enthusiastically by a friend. It 

could even be one of your own employees who had to be let go because of poor performance. 

Whatever the reason, someone will post a complaint about your company. It may be a legitimate 

customer service issue that’s easily handled or an illogical rant that lumps your good company 
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with the bad apples of the industry. Knowing in advance that this will happen helps you prepare 

for it and take it in stride. Criticism is just part of being in business, so there’s no need to get 

overly concerned or panicked about it. 

Tip #3: Don’t respond to negative reviews 

When you see a negative review or blog post about your company the instinctive reaction is to 

post a response to set the record straight. I understand the human need to respond, but you have 

to consider Google’s point of view. Here’s why: search engines rank various websites high for a 

few reasons, one of which is relevant content, especially when that content is updated on a 

regular basis. 

When you post a comment or review on a website, you are in effect giving it new content. And if 

you get into a back and forth discussion with someone on a review site about your company, 

Google thinks “Ah, this must be important, so we’ll rank this website high for searches on this 

company name.” 

Now when someone does a search on your company, they are even more likely to see the 

negative review. You want to avoid that. In fact, you want the websites with negative comments 

to slip further down the Google ranking so they don’t appear on the first page or two of a search.  

Tip #4: Create multiple websites 

It’s not easy to make the negative review sites change their content. It’s rarely worth the effort to 

contact them, barring any legal issues of outright slander or libel. 

But the most effective strategy isn’t to deal with them directly. Rather, it’s to get sites with 

positive content to rank higher than the negative sites. And if you have enough of those, the 

negative sites get pushed off the first page of the search engine results. 

To that end, you need to create multiple websites for your company. Don’t put everything onto 

one corporate website. Instead, set up different sites for different purposes. For example, you can 

have a site for new distributors, a site about your charitable giving, a site about conferences and 

meetings, a site for photos, and perhaps a site that’s all about your main product or service. This 

gives you a nice stable of websites you have control over. 
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One suggestion: Include the name of your company in the domain name. This makes it more 

likely to rank high for a search on your company name. For example, 

www.CompanyNamePhotos.com. 

Tip #5: Keep the websites ranking high 

Now that you have a handful of websites you own, work to keep them on the first page of a 

Google search. As mentioned above, the goal is to rank the positive sites higher than the negative 

sites. 

This is where to search engine optimization. Look at the content and the meta tags, determine 

how Google is perceiving the pages, and create backlinks to the sites so they are seen as more 

popular to Google. 

What you can do — and something to work on from the start — is keep the pages populated with 

fresh, relevant content. Make this part of your marketing or PR duties, so this task doesn’t get 

neglected. You can also encourage your distributors to link to your sites from their websites — 

the more links you have, the better. 

Online reputation management is part of your corporate PR strategy, and something you need to 

work on every day. If you can get the pieces in place when you start your company, you’ll be in 

much better shape to handle any threats to your online reputation. In fact, with the right effort 

you may never see a negative review or blog post on the first page of a Google search. 

That’s how you maintain a good online reputation from the start. 
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3 Reputation Management Tips for Network Marketing Companies 

Although some network marketing companies have earned a bad rap with the public, many 

companies, like Mary Kay, Avon, Tupperware, and more, have provided wonderful opportunities 

for people to earn a great income doing something that they love and learning valuable business 

and marketing skills along the way. But this type of business opportunity isn’t for everyone, and 

there are (inevitably) people who start network marketing for the wrong reasons and end up not 

doing very well at it. 

From time to time a few of those who feel that it was the company’s fault that their business 

wasn’t successful will go online and post rants and negative reviews. Unfortunately, that means 

those negative reviews and rants can show up in a Google search for your network marketing 

company’s name, dissuading potential independent marketers from starting a business that could 

help them supplement their income and live more comfortably. 

Not only are they missing out on a great opportunity, but those negative reviews are also chasing 

away your profits. So as a network marketing company, it’s important to put a reputation 

management strategy in place so that you can continue to have a positive image with the public 

and keep people from being turned off by your company before they even sign up. And since 

your business is all about networking, you can leverage that network to help improve your online 

reputation. In fact, here are three ways that a network marketing company can use its network to 

improve and maintain a positive online reputation. 

1) Start social networking campaigns 

Social networking through Facebook, Twitter, and more, have increased dramatically over the 

past 5 years, and you can leverage these networks on a company-wide scale to improve your 

online reputation. The point of reputation management online is to improve the results page for a 

Google search for your company name, and by creating official company social networking 

profiles you are providing Google with another result to list in the top 10. 

But in order for your social profiles to rank, they need to have a high number of fans/followers, 

and those followers need to be active. Since these profiles are easy to set up and maintain, it 

behooves any networking marketing company to maintain a strong social presence online. Ask 

all your networking marketers to follow you on your social profiles and provide them with 

interesting and informative links and content. When you can keep your followers engaged, your 
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social profile will be more active and will more likely show up in a Google search for your 

company name. 

2) Ask for reviews 

You have thousands of independent marketers, and many of those have had great success selling 

your products and services. In addition, you have many more customers who like what you 

provide to them through independent marketers. All you have to do is start asking your most 

successful marketers and happy customers to review you online. They can review you through 

sites like Yelp.com and CitySearch.com, but you can also ask your independent marketers and 

customers to blog about their experience with your company and why they love what you do. 

When you have an army of people giving you positive reviews online, those positive reviews 

will begin to show up in Google searches, pushing out negative reviews of your company and 

improving your online reputation. 

3) Provide incentives 

Although you may have many enthusiastic marketers who want to write positive reviews for you, 

you can increase the number of people who are writing reviews and interacting on your social 

networks by providing incentives and contests. For example, hold a regular contests on your 

Facebook page and give away free merchandise for people who comment or share links the most. 

Or give away free credit or a gift card to any marketer who writes a positive review on their 

personal blog. 

As a network marketing company, you have an entire organization you can mobilize to improve 

your online reputation. Instead of trying to do everything yourself, leverage the power of your 

organization to create and maintain a positive reputation and boost the power of your reputation 

management strategy. 
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Online Reputation Management for College Students 

Most college students today don’t remember a time before the internet. They’re digital natives 

who have grown up with email, social networks, text messaging, and more. They don’t know 

what it’s like not to have Google and Wikipedia—a world of information at their fingertips 24 

hours a day. They’re also the generation to live the most public lives of any generation before 

them. All this constant, open, and free sharing of personal information can have some strong 

consequences as these young people apply to college, internships, jobs, and more. In essence, 

this is the generation that needs to start thinking about reputation management as a necessary 

aspect of their personal and professional lives. 

 

Do College Students Need to Worry About Their Online Reputation? 

Do college students need to worry about their online reputation? Well, not all employers will 

perform a Google search when hiring, but enough do nowadays to make it a concern for anyone 

looking for a job. And since college students will soon be starting on a professional career, it 

would be wise to consider the image they present online. 

I’m not talking about posting embarrassing pictures of yourself on Facebook, since those 

shouldn’t show up on a Google search (unless Facebook once again changes its privacy settings). 

YouTube videos are another matter, and if you’ve posted something that shows you in a less-

than-professional light, you may want to consider taking it down. 

Now, what will a prospective employer find when they do a search on your name? Is there 

anything they would see that says “Here’s a person worthy of hiring”? If not, it’s time to start 

building an online image so that the first page of a Google search is full of websites that paint a 

positive picture of you, both as a person and a potential employee. 

Here are some ideas to consider: 

1) Online Forums 

Post to online forums in your field. By the time you reach your senior year you should be 

knowledgeable enough to participate in discussions about your field of study, even if it’s merely 

to ask intelligent questions. And keep it courteous — no personal attacks or complaining. Show 

yourself to be a thoughtful, informed participant. 
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And don’t use a clever pseudonym like “webhacker347”. Use your name — the one someone 

will enter in a search engine. You’re in the professional world now, so no more hiding behind an 

online handle. 

2) Published Papers 

If you’ve published a paper with your professors, find where it is online and start creating links 

to that page. Put a link to the paper on your Facebook page, and get as many people as you know 

to do likewise. 

This will help boost it in the rankings, as long as the anchor text for the links includes your 

name. That is, the link someone clicks on to go to the website should be your name and the title 

of the paper, not the name of the website. This way, Google will know that the page should rank 

higher under a search for your name. 

3) Blogs 

Create a professional blog about your field of interest. This would be separate from the blog you 

now have about college life, partying, your family and friends, weird things you like, or anything 

else you’ve been sharing with the world. It could be a simple as observations about what’s going 

on in the industry, or what you’ve learned about the history of your field. 

It doesn’t matter if you’re an electrical engineer or a classical literature major, you can find 

something to write about. One idea is to sign up for Google Alerts to get daily or weekly news 

articles about some aspect of your field that interests you. Read the articles, then simply write a 

synopsis or your own observations about what’s happening. That shows an employer you’re 

keeping up to date on the latest developments in the industry. 

Again, your name needs to be associated with the blog so that it shows up near the top of a 

search for your name. 

4) Your Own Website 

If you don’t own the domain name www.YourName.com, it may be too late, since someone else 

with the same name as yours may have already taken it. But go register something as close as 

you can, perhaps including your middle initial or full name. And go for the .com version, rather 

than .info or .name. 
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You may already have a website through the university, where the URL is something like 

www.univ.edu/student/personal/pages/your-name.html. It’s time to get your own site where you 

own the domain name and can choose where you want it hosted. 

What do you put on your site? Whatever you want a prospective employer to see. A brief bio, 

your interests, your resume, a link to your blog and other online info about you. And think of this 

as a site you’ll be continually updating over the years. Someday you’ll be looking for another 

job, and your next employer will do a search on you as well. Let them find a website that makes 

a good impression on them. 

5) LinkedIn 

By the time you graduate, you should have a LinkedIn account. Like Facebook, LinkedIn pages 

show up in Google searches. This is where professionals post information and make contact with 

others in their field, so keep this info up to date. 

I know there are thousands of ways to participate in the online world and get your name out 

there. Trouble is, you don’t always have control over how your name is associated with these 

sites or how well they rank on a search for your name. The ideas above are the most 

straightforward ways to build a positive online reputation and will give you at least some control 

over the content and search engine ranking. 

The advantage of doing all this is that as these sites start to rank higher, they will push anything 

else about you off of the first page or two of a Google search. That makes it less likely that a 

prospective employer will see those embarrassing party videos of you that someone posted, and 

which you’d like to bury. 

You don’t have to do this all at once. Just do a little bit each week or each month and keep 

checking the search engine results to see how your pages are ranking. Before you know it, you’ll 

have established a presence online that shows you to be a person someone would want to hire. 
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4 Things College Students Can Do to Protect Their Online Reputation 

This is the first generation of young people to have a searchable online history that dates back to 

their pre-teen years. Never before in the history of the internet have so many people had so much 

information about themselves available online and accessible to just about anyone with a wi-fi 

connection and Google. 

If you are a college student that means it’s very easy for people to find you online. Which can be 

extremely helpful if people need to contact you or if you’re doing some really great work and 

have a positive reputation that future employers and college recruiters can access. But having 

that much information about yourself available online can also be a bad thing if you have a 

history of angry blog posts, a portfolio of pictures of yourself drinking in Tijuana, or social 

media posts that brag about how easy it was to cheat on the last Biology test. 

Today, more than ever, young people need to learn about and be aware of online reputation and 

how it can be managed to create a positive online reputation that can aid, rather than hurt, your 

chances of future success. So here are a few things for college students to keep in mind as they 

strive to keep their online reputation clean and presentable to the world. 

1) Be social 

Some young people may think that the first step in cleaning up your online reputation is to close 

all your social media accounts. That is false. Having a variety of active social media accounts is 

actually a really good because it gives you a better chance of being found online when someone 

searches your name. The key is to control your social media profiles so that they help you, not 

hurt you. 

Think about your social media profiles as auditions for future jobs or internships. Is there 

anything on your current profiles that would be a turn-off for the recruiter for your dream job? If 

so, get rid of it. And start posting content that is positive, useful, and unique—content that 

displays your talents and personality. Then when those important people start looking for you 

online, they’ll find someone they want to hire. 

2) Create content 

Another way to build a great online reputation is to create content. Blog, design, build widgets—

whatever, and post them to a central location, like your own website. If you are creating unique, 
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sharable content on your website, you’ll make it much easier for people to find you online, see 

what you really do, and understand the talents you have. If the content is truly sharable, your site 

will rise in rank, and your website will gain traction for your name, creating a positive online 

reputation. 

3) Get involved 

Another way to spread your positive online reputation is by getting involved—both online and 

off. Online, take part in forums and online groups that fall within your niche. Get to know group 

members, comment, and ask and answer questions. The more you can show your knowledge and 

willingness to help, the more people will look to you as a resource and link to your website, 

social profiles and more, all of which will help you build a stronger online reputation. Offline, 

attend conferences, volunteer at non-profits and more—and make sure you get your name listed 

on the website as a participant or volunteer. 

4) Be smart about what you share 

Once you’ve cleaned up your profiles and created positive relationships and great content, be 

careful what you share in the future (and what others share about you). Think of your online 

presence as something that needs to be curated and pruned from time to time. Be mindful of what 

you post and make sure that other people are not posting photographs or information about you 

online that could damage your reputation. 

Overall, think about your online reputation as a reflection of your ideal self. It’s not that you 

have to be serious and straight-laced all the time. Just make sure that when you post to your 

social profiles or personal website, the content reflects the personality you want to display to the 

world—your best self. If it’s not currently doing that, clean it up. And start looking toward the 

future as an opportunity to create an online reputation that you can be proud of. 
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Don’t Do This… 

We can publish a million articles about the “top 10 tips” for a positive reputation management. 

But what about the stuff you shouldn’t be doing, the stuff you need to stay away from? Before 

you make the wrong decisions about your online reputation, take a few minutes to learn some 

tips and insights about what you should avoid when building your online reputation. 

 

How to Ruin Your Online Reputation in 7 Easy Steps 

If you haven’t been living in cave for the past 10 years, you know that the internet is now the 

dominant form of communication on the planet, and that the data on the internet is vast and all 

encompassing. So encompassing, in fact, that if you’ve ever posted an article online, created a 

social profile or interacted with anyone on the internet while using your own name, it can be 

probably found in less than 5 minutes. 

If you’re careful with your online reputation, this shouldn’t be a problem. In fact, many people 

now use the web as an effective way to promote themselves—they have a large online presence 

and can easily be found when anyone Googles their name. But what about your online 

reputation? What happens when you search for your name online? Do you find something 

positive about you or is it someone else who shares your name dominating the results? Does it 

show your professional profiles and links to quality content that you have created or does it bring 

up pictures of you from a frat party 10 years ago? 

On the other hand, maybe you’re the type who doesn’t want to create a positive online reputation 

for themselves. Maybe you want people who search for your name online to find those 

embarrassing pictures of you. If you don’t care about your online reputation, here is a surefire 

way to ensure that no one will want to hire you, work with you, or be your friend after they 

search for you online. 

1) Don’t Google yourself 

If want to ruin your online reputation, never try and find out what it is in the first place. That is, 

don’t search for yourself online, and certainly don’t use web monitoring tools like Google alerts 

to find out when someone mentions your name online. Because if you find out that someone has 
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mentioned you online in an unflattering way, you might feel obligated to contact them and try to 

correct the problem. And that would be horrible for the bad reputation you are trying to cultivate. 

2) Don’t claim your social profiles 

Smart web users recognize the value in claiming profiles that correspond to their name on 

Twitter, Facebook, LinkedIn, and others. But if you want to ruin your reputation don’t claim any 

of those. Let other people claim them and then sit back and watch them create embarrassing and 

unflattering content in your name. Remember, if you don’t control your reputation, someone else 

will. But maybe that’s what you want. 

3) Post compromising pictures of yourself on the web 

There are lots of great ways to ruin your reputation online, but compromising pictures of yourself 

is a really great way to prove to everyone what an irresponsible jerk you are. Drunk photos, 

partially clothed photos, photos of you committing illegal acts—these are all great ways to show 

potential employers or college admissions boards that you are not the kind of person they want 

associated with their name. 

4) Be extremely opinionated, and don’t take responsibility for anything 

The best way to show people that you are shallow and hard to work with is by posting blog rants 

about all of your biggest pet peeves and dirtiest habits as well as complaining about your co-

workers and supervisors. And then don’t offer any solutions, back up your claims, or exude any 

hint of responsibility or intelligence toward your subject. That is a sure path to online reputation 

failure. 

5) Make a spectacle of yourself 

If you really want to make sure your online reputation is completely ruined. Make a spectacle of 

yourself in public, preferably doing something unsavory, and make sure the police are involved. 

That’s a great way to get yourself defamed in a news article or have your mug shot posted on the 

web for anyone to see. Celebrities do it all the time, so it’ll probably work for you too. 

6) Attract a lot of attention for your online activities 

The best way to make sure your infamous activities and blog posts get the to the top of a Google 

search—so they can do the maximum amount of damage—is to make sure you garner a lot of 
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attention. The more links and social shares for your online content, the higher your unsavory acts 

will appear in the search engine results. 

7) Don’t hire a reputation management company 

If you want to completely ruin your online reputation, this is the absolute worst thing you can do. 

A reputation management company will only want to clean up your search results, make sure all 

that “offensive” content is taken down and de-indexed, and prod you to act responsibly online. 

They’re very good at what they do, and they can be very persuasive. But at all costs resist asking 

them for help because, in no time, you’ll see your online reputation improve and people will 

want to hire you and be your friend. And that’s exactly the kind of thing you’re trying to avoid. 

 

Where Not to Link From: Future-proofing Your Reputation Management Strategy 

The past year saw some pretty big changes to the way Google evaluates websites for ranking 

purposes, including an increasing reliance on social networking activity to determine the quality 

of a website. 

As the online world continues to move forward, become more intuitive, and ever-dependant on 

the signals of users to determine which websites are the best and most useful, the crutch of old 

link building tactics will continue to weaken. In terms of reputation management strategy, that 

means that molding a search engine results page to reflect positively on your company will 

continue to get more difficult. Forcing reputation management practices away from low-quality 

link building tactics and toward a more careful evaluation of where links are coming from. 

So, moving forward, here are a few tips on where and where not to link from when optimizing 

your reputation strategy. 

Where Not to Place Your Links: 

Sites with a lot of ads: The internet exists because we can make money on it, but when 

advertising overtakes a site to the detriment of its content, Google notices, and downgrades that 

site, making links from that site worth less. 
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Sites with bad content: Site that are not useful and don’t provide any value to their visitors are 

sites to stay away from. If you look at a site and it reads like it was written for search engines 

instead of humans, stay away. Users will shun those sites, and so should you. 

Content farms: There are a number of websites out there that focus solely on ranking high for a 

wide variety of searches so they can make money off advertising. If the content of the site is not 

focused, but rather is made up of scattered articles on a wide variety of unconnected topics, you 

don’t want links from those sites. Google doesn’t like them and is specifically targeting them for 

search engine manipulation tactics. 

Crowded sites: Crowded sites are sites that don’t seem to be taken care of by a human. That is, 

they link to any site that asks (or will pay them enough), they don’t moderate their comments, 

and their sidebars are filled will irrelevant links and RSS feeds from other spammy sites. 

Where to Seek Links: 

Sites with Quality Content: If a site is focused, well written, and provides useful content—it’s 

generally a site that a normal human being would consider “quality.” That’s the type of site you 

want a link from. Quality sites will always rank well in a Google search and links from quality 

sites will always be more valuable than links from spammy sites. 

User engagement: One of the marks of a low-quality site is the amount of comment spam that 

appears on the site. When you are evaluating a site for backlinking purposes, take a look at the 

comments section. Are real people responding? Is useful discussion taking place? If so, great. If 

all the comments contain non-specific compliments about the blog being “great” or “ well 

written” and they all contain links to irrelevant sites, move along. 

Social Shares: As social signals continue to rise in importance as a Google ranking factor, it’s 

important that you link from a site that is popular with users—a site that is regularly shared on 

Facebook, YouTube, LinkedIn, and more. It doesn’t have to have a lot. But if most blog posts 

have a handful of shares, that can’t be a bad thing. 

Future-Proofing 

The simple fact of the matter is that the old ways of article spinning, article directories, comment 

spamming, and more are becoming increasingly less effective. Mass producing a large quantity 

of low-quality links may be easy, but they will eventually lose all effect on search rankings. And 
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you don’t want your reputation management efforts to go to waste on strategies that will 

eventually fail you. 

Instead, you need to look at the future of search engine algorithms and where they are headed—

toward quality sites and content. If you can get links from sites that are popular and provide users 

with sincere, useful, quality content, you’ll be safeguarding yourself against future changes in the 

Google algorithms that attack low-quality, spammy tactics. Build a stronger, longer-lasting 

reputation management strategy today by focusing on link building from quality sites, and you 

won’t have to worry about your company’s reputation online. 
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Using Social Media for Online Reputation Management 

There are now more people on social networks, globally, than use email. Social networks are a 

gigantic shift in the way we communicate, and they pose both a new challenge and a fantastic 

opportunity for managing your online reputation. Using Twitter, Facebook, Google+, and other 

networks are an effective way to manage your online reputation—if done right. But how can you 

use these powerful networks to your advantage? Here are a few ideas to help you get started. 

 

7 Tips for Reputation Management With Twitter 

Just a couple of years ago, many companies balked at the idea that Twitter could be useful for 

their business—“It’s just a bunch of people talking about what they ate for breakfast, right?” 

Today, social media marketing is the mainstream, and those who aren’t doing it are missing the 

train to better customer relationships and higher conversion rates. 

But Twitter isn’t just about telling customers that you’re having a sale this Friday or informing 

them about your latest press release. Twitter is also a great tool for reputation management. 

Because Twitter allows you to deal directly with the public on a near-realtime basis and it allows 

you to monitor all public tweets, it can be a great place to listen to the chatter surrounding your 

brand, address potential problems, and build positive relationships online. 

For starters, here are some great ways you can use Twitter as part of your reputation 

management strategy and reap the benefits of increased positive sentiment about your brand. 

1) Monitor 

Twitter is like a giant fire hose of consumer information. People tweet about all kinds of 

products and services. They tweet about the latest Sony TV they bought or the dress they just got 

at a steal from Nordstrom’s. If you have a sizable customer base, and that base is fairly tech 

savvy, chances are that you are being mentioned on Twitter—and you may not even know it. 

Once you create an account, you can set up a keywords search for mentions of your company 

and product names. When you see users talking about you, you’ll begin to understand how 

Twitter can be a useful reputation management tool. 

2) Identify issues 
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One of the great weaknesses of Twitter is that people use it to complain about the products and 

services in their lives. But that also means that, as a reputation management specialist, you can 

use those complaints to your advantage. If many customers are complaining about a new feature 

you just added to one of your products, you might reconsider that feature. If they’re having 

trouble loading your website, it’s time to walk down to IT and see what the problem might be. 

3) Give thanks 

You can also build positive sentiment on Twitter by thanking people who compliment your 

business and products. Just shoot them a quick “thanks for your kind words.” They’ll be 

impressed that you’re paying attention and feel personally closer to the brand. You just made a 

life-long customer. 

4) Respond to problems 

You’ll gain some great business insights if you monitor Twitter for complaints, but you’ll gain 

more customers if you actually respond to those complaints. If someone Tweets in frustration 

about one of your products, send a tweet and ask them how you can help. Point them toward 

resources and offer to fix the issue yourself. When you can do that, you’ll have changed that 

customer’s mind about your company and product. 

5) Be a resource 

Once customers understand that you are online and want to interact with them, you can become a 

great resource by fielding questions about your products and services. Give your audience the 

resources to solve their problems and give them tips and tricks to have a better experience with 

your product. They’ll thank you and recommend you to their friends. 

6) Listen 

This is similar to “monitor”; however, listening is like monitoring with your heart. Be open and 

welcoming to your customers. Don’t shrug them off when they ask what you think is a stupid 

question, but rather encourage them to talk about their problems and issues with you. Be 

sympathetic and give your brand a human ear. 

7) Offer suggestions 
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When you notice a customer struggling, offer to help before they even ask. Your company has a 

lot of expertise and knowledge. Offering to help with their issues will go a long way to building 

trust with the customer and help them form a positive reputation of your company. 
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4 Ways Facebook Can Help Your Online Reputation 

Everybody is focused on social right now. In fact, I’ll bet there isn’t a single marketing or SEO 

blog out there that hasn’t published something about social media in the last month. It is the next 

frontier in advertising, SEO, and marketing. But when it comes to reputation management, many 

companies don’t think having a Facebook page will help them influence the results that appear in 

a Google search. 

However, the search engine world is rapidly changing and social factors, like Facebook shares 

and comments, are becoming some of the most important aspects in driving search engine page 

rank. And Facebook is the mother of them all. If you haven’t thought about the way that 

Facebook can help your online reputation, here are some facts that might change your mind. 

1) There is a high correlation between Facebook shares and page rank 

Last December, Google and Bing (in an intervew with Danny Sullivan of Search Engine Land) 

both admitted that they use public Facebook feeds in their ranking factors. Although they didn’t 

give details, they did share the fact that links shared on Facebook impact search engine rank. 

That means that the more a link is shared on Facebook, the higher rank it will receive in search 

engine results. 

Although tests of the exact weight of Facebook data in determining page rank have shown that 

Google does not measure Facebook shares directly, there is a high correlation between the 

number of shares a link get on Facebook and the page rank of the page it points to. 

Simply put, if you want positive pages about your company to rank well, starting a Facebook 

campaign is not a bad idea. 

2) Facebook comments spread organically 

If you control a number of blogs or websites related to your brand, it behooves you not to include 

the Facebook Comments plugin on those sites to help spread positive information about your 

company organically. 

When someone makes a comment on your blog or website through the Facebook Comments 

plugin, their comments is shared back to the commenter’s own profile wall on Facebook (by 

default) and with all their friends. This can create an organic effect that drives more people to 
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visit the site and respond to comments, resulting in higher traffic and better SEO for the pages 

that implement Facebook comments. 

3) Facebook makes your company seem authoritative and personal 

Using Facebook plugins like a Facebook Like Box on websites you control adds an element of 

authority to your brand. For example, when a user searches for your company name on Google, 

and they see a Facebook Like Box (filled with faces of your fans), immediately, your company 

takes on a whole new dimension. It is no longer a faceless entity; your company has friends and 

followers. And if it has friends and followers, you must be doing something right. 

Adding a Facebook Like Box to sites you control is a great way to personalize your company 

and give it a face that people can trust. 

4) Creating a Facebook page gives people in your organization a place to connect to you 

Besides all of the SEO and organic reputation factors that Facebook provides, it also simply 

gives people in your organization a place to connect with your company and with each other, 

strengthening their ties to your company and the rest of the organization. 

And when people in your organization connect to your company, they are more willing to pass 

along their love of your company to others, both personally and online, creating secondary SEO 

effects that pass along positive information about your company. 

Overall, Facebook is never a bad idea for reputation management. Not only will it help you boost 

the SEO of websites you control, but it will also create positive secondary effects that will give 

your company a better reputation online and in the real world. 
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How Google+ Can Help Your Online Reputation 

Since the recent Google Panda update, search engine marketers and online reputation specialists 

have been scrambling to figure out how to better optimize websites and SEO strategies to help 

their clients stay at the front of the pack. One of the most recent developments is the increasing 

importance of social signals in determining page rank. 

This is not to say that good, on-site SEO is dead, simply that social signals, like links on Twitter, 

Facebook Shares and Likes, and more are helping enhance those other well-proven practices. 

And in that vein, Google has decided to enter the fray and introduce it’s own social products that 

may potentially have an even bigger impact on your online reputation: +1 and Google+. 

Are Your Getting +1’d? 

The first step in Google’s foray into social was the +1 button. Originally, it only appeared in the 

search results next to website links, but now webmasters can embed a button on their site, similar 

to the Facebook share button or the Twitter button. 

When a user clicks a +1 button, it’s like giving Google a tacit endorsement of the website. 

Essentially a user is saying, “I like this site.” And subsequently, Google will take that into 

consideration when determining page rank. 

Reputation +1 

However, the most important aspect of the +1 tool is not that it will boost your SEO. Rather, it 

will increase the clout and respectability of sites with a large number of +1’s—increasing the 

likelihood that they will be clicked on. This is because the +1 amount is shown in the search 

results right next to the link. 

For example, let’s say an individual searches your company name online. They are shown 10 

links on the first page, and one of them is a “scam report” site about your company. However, all 

the links to positive information about your site have over 20 +1’s each. And the scam report site 

has 2. Which links do you think that individual will be more likely to click on? And, more 

importantly, which websites do you think they will more likely take seriously? 

Your Reputation: Movie Recommendation Style 
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The Google +1 button is kind of like getting movie recommendations. You may not know much 

about a movie, but if you hear a friend talk about it, you’re more likely to go. And if you hear 10 

friends talk about, you’ll probably head to the theater this weekend. That’s what you want the +1 

button to do for your company reputation. When users search Google for your company name, 

you want them to see that tons of people like your company—right in the search results. 

The Problem 

Right now, most users will not see organic +1’s in the search results, because those numbers are 

only open to people who have created a Google profile and are getting personalized search 

results, something Google has not been extremely successful in encouraging thus far. But 

they’ve just created a backdoor: Google+. 

Google+ is Google’s answer to Facebook. When you sign up for a Google+ account (which is 

easy if you already use Gmail). Then you have automatically created a Google profile and can 

begin to see +1 results in your searches. As Google+ grows, so will the importance of +1 for 

your online reputation. 

However, all that doesn’t really matter because as +1 begins to gather steam, Google will begin 

to show +1 results in searches regardless of whether a user is logged into their Google+ or if they 

even have an account. 

Give Your Reputation Strategy a +1 

What this all boils down to is that +1 could be a huge boost to your online reputation campaign if 

you are able to leverage the members of your organization in the right ways and encourage 

people to +1 positive websites about your company. 

If you own those sites, add a Google +1 button to the homepage, and ask people to click it. If you 

don’t own the sites, send links to members in your organization and encourage them to +1 

positive sites about your company, giving the sites more authority on the web, and boosting your 

online reputation. 

 



 50 

Link Building Techniques for Online Reputation Management 

Reputation management isn’t just about building a few websites or creating a handful of social 

profiles. Those things only work for you if you can get those sites and profiles to rank in a 

Google search. And for that you need to build links. Lots of links. Because of the way Google’s 

search engine algorithm is configured, it ranks websites with a large number of links pointing to 

them high in the results. So, if you want your positive content to rank, you need to understand 

link building, how it works, and effect strategies for getting your websites and profiles to rank 

well when anyone searches for you online. 

 

Link Diversity and Your Online Reputation Management 

Google is smart. Too smart for its own good sometimes. The Google algorithm that determines 

page rank uses over 200 different factors to determine what comes up in the top ten. That’s a lot 

of data to consider. It’s not like the old days when you simply had to keyword stuff your site to 

get to the top. Today, Google looks at the number of backlinks to a site, the content of the sites, 

the diversity of the sites that link to it, how it compares in tone to similar pages, and on and on. 

And the Google search engineers are always trying to improve their results. One of the things 

they’ve found is that users prefer to see a diversity of links in their search results instead of the 

same kind of content 10 times on the first page. 

That means that an average search will generally have links to a variety of different kinds of 

sites, like a YouTube video, a blog, Wikipedia, a Twitter account, informational sites, corporate 

websites, and more. And this is where it can get tricky for reputation management. If your 

company owns 20 different blogs that all say positive things about your company, Google may 

be classifying them all as the same types of sites. And in an environment that likes diversity, 

your 20 blogs may get shoved down the list, and one bad review of your product on an 

anonymous scam or rip-off site will float to the top. 

What does this all mean for your reputation management? It means that your online reputation 

management is about more than a few positive backlinks to your corporate website. Maybe you 

have 20 blogs, but if they all have basically the same content, then they might not be as effective 

as they could be. 
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Try looking at your different properties in terms of how you can make them different from one 

another, not simply how you can use them to say nice things about your company. For example, 

instead of creating review sites, try looking at ways you can fill your different online properties 

with niche information targeted at a specific audience. Useful information on the web is more 

valuable and more shared than simple reviews, can garner you more SEO link juice, and looks 

less like corporate cheerleading and more like a company that wants to become a resource and 

get involved in the online community. When websites that discuss your company are diverse, 

they have a better chance of ranking on Google. 

Another way to approach the problem is to look at capitalizing on a number of different types of 

sites. If all your properties are blogs, try leveraging different kinds of internet communication 

tools, like Twitter, Facebook, Tumblr, informational sites, discussion boards, YouTube videos, 

and more. 

When a user searches your company name on Google, you need to be prepared to give Google a 

diversity of content and formats to fill up the top ten results. If not, scam and rip-off sites that are 

fundamentally different from your sites will keep showing up in the top ten results. 
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Reputation Management Through Guest Blogging 

One of the best ways to build a great reputation around the web is to give stuff away. Everyone 

loves free stuff and webmasters are no different. And the currency that webmasters trade in is 

content. They’re always looking for new, unique, and valuable content they can put on their site 

with a minimum of hassle and effort. This is one of the reasons good infographics get passed 

around the web—everyone is looking for a great piece of content to put on their site. 

And it’s one of the reasons guest blogging can be used as an effective reputation management 

strategy. With guest blogging—blogging for others and hosting guest bloggers on your site—you 

get a chance to build links to your site and make friends around the web, boosting your profile 

and name, which will result in cleaner SERPs for you or the company you work for. 

Blogging for Others 

There are so many blogs out there looking for content, you won’t be able to count them. There is 

a huge demand for great content right now, and there are a large number of webmasters who are 

asking for great content. Most won’t pay, but that’s okay. You can ask for a link instead—which 

is better if your goal is to build a positive online reputation. 

Part of a good reputation management strategy is to get as many mentions of your name as 

possible on the web (preferably with links back to your core site or blog). When you guest blog, 

include a short bio at the end of your article with a link to whatever web property you are trying 

to send link juice to, like social profiles, your blogs, or online news articles that mention your 

name/brand. The link juice will flow to those properties and help them rank better for your name. 

Also, guest blogging allows you to use Google’s new rel=”author” tag and point it at 

your Google+ profile. Boosting the prominence of that particular social profile in the SERPs. 

Others Blogging for You 

Many webmasters are afraid of giving away links from their site. But this isn’t the old days of 

SEO; Google has evolved. In fact, a site that has a minimal number of links pointing out is 

suspicious to Google and might not rank as well as a site that freely links to other great resources 

and websites. 
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You can use resources like MyBlogGuest.com to find people who want to give you guest posts 

in exchange for a link. But don’t open the floodgates. Be particular about the kinds of posts 

you’ll accept, the quality of those posts, and the websites they will link to. 

When you publish a guest post on your blog, the author will either share the post through social 

networks or put a link to you on their site as well (or maybe both).  All around, those are great 

ways to build ranking signals to your site. 

And with a number of guest posts, you will show Google that your site is active and regularly 

publishing fresh content. 

Reputation Management 

Of course, keep in mind your goal—a better online reputation. To that end, make sure you have 

an author bio on your page pointing to your social profiles, so that the juice your are building 

goes exactly where it is supposed to go. It’s great if you start ranking for other terms as well, but 

remember to always stay focused on the SERP that you are trying to clean up or trying to shore 

up against future reputation attacks. 

In the end, guest blogging (both inbound and outbound) is a great way to get more mentions of 

your name on the web and a fairly easy way to build links to your site in order to boost its rank in 

the SERPs and create a better reputation management strategy. 
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Conclusion 

Reputation management isn’t difficult, but it takes work, persistence, and a correct understanding 

of how search engines work. It doesn’t matter if you have a clean SERP or if you are in the 

middle of a crisis, online reputation management is an aspect of your business (and your life) 

that should be an ongoing priority. Always keep in mind that if you aren’t diligent about your 

online reputation, you’re allowing someone else to take over for you. And you may not like what 

they have to say. So today is the day to take control of your online reputation and make it 

something you want people to see. 

For more information about online reputation management please contact me: 

Don Sorensen 

CEO, Big Blue Robot, LLC 

don@bigbluerobot.com 

801-592-3396 

www.bigbluerobot.com 

 


